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PO Box 709
Orinda, CA  94563
Tel: (925) 386-0058
Fax: (925) 386-0183

Official Publication of:  None
Year Established: 2002
Issues Per Year: 12

FIELD SERVED
Stone Business serves the field of the stone industry including stone fabricators, architects, interior
designers, wholesale distributors/dealers, commercial building contractors, high-end residential building
contractors, stone masons, installers, fabricators, building owners, quarries, equipment, supplies mfg.,
retail store/home improvement center owners, design center/showroom managers, and others allied to
the field.
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Qualified recipients include owners/presidents, general managers, projects managers, architects,
designers, fabrication managers, specification writers, purchasing agents, sales/marketing executives,
and other titles/functions as indicated.

www.bpaww.com

1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD
Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent

Individual______________________ 15,083 94.7 15,083 94.7 - -

Sponsored Individually Addressed__ - - - - - -

Membership Benefit _____________ - - - - - -

Multi-Copy Same Addressee ______ 843 5.3 843 5.3 - -

Single Copy Sales _______________ - - - - - -

TOTAL QUALIFIED CIRCULATION 15,926 100.0 15,926 100.0 - -

2.  QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND    ADDITIONS FOR PERIOD

2005 Issue
Number

Removed
Number
Added

Qualified
Non-Paid

Qualified
Paid

Total
Qualified 2005 Issue

Number
Removed

Number
Added

Qualified
Non-Paid

Qualified
Paid

Total
Qualified

January _________ 145 219 16,070

February ________ 314 235 15,991

March __________ - - 15,991

April ____________ - - 15,991

May ____________ 870 589 15,710

June____________ 161 251 15,800

TOTAL 1,490 1,294

BUSINESS PUBLICATION CIRCULATION STATEMENT
FOR THE 6 MONTH PERIOD ENDED JUNE 2005

No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide
believes this is a judgment, which must be made by the user of the report.

Visit www.bpaww.com for the latest audit
reports, membership information and
publishing and advertising industry news.

Two Corporate Drive, Ninth Floor
Shelton, CT 06484-6259
Phone:  +1 203.447.2800
Fax:  +1 203.447.2900
www.bpaww.com

Since 1931, BPA Worldwide has set the
standard for thoroughness, accuracy,
transparency and timeliness in media and
event audits.

For media buyers and media owners all
over the globe, BPA Worldwide helps turn
assurance into insight, and insight into
advantage.

A not-for-profit media-auditing organization
since 1931, BPA Worldwide is governed by
a board of directors comprising media
buyers and media owners. BPA’s
membership spans more than 25
countries, and includes more than 2,500
media properties—including B-to-B
publications, consumer magazines,
newspapers, Web sites, events, databases,
email newsletters and wireless media—and
more than 2,600 advertiser and agency
representatives.



Recycled Paper

11. ADDITIONAL DATA

PARAGRAPH 3b:
Business directories include 1 source of circulation for quantities of 2,368 copies or 15.1%, including The Information Refinery.
Manufacturer's, distributor's and wholesaler's lists include 5 sources of circulation for quantities of 23 copies or 0.1% to 494 copies or 3.1%.
Other sources include 4 sources of circulation for quantities of 376 copies or 2.4% to 3,210 copies or 20.4%, including Coverings 2005.

PARAGRAPHS 5 THROUGH 8 ARE NOT REQUIRED.

Copyright  2005 BPA Worldwide. All rights reserved.

Stone Business/ June 2005

www.bpaww.com

9.  FIVE CALENDAR YEAR ANALYSIS:  AVERAGE ANNUAL AUDITED QUALIFIED
CIRCULATION AND CURRENT UNAUDITED CIRCULATION STATEMENTS

Audited
Data

Circulation
Claim

Circulation
Claim

2003 *2004 **2005

Total Audit Average Qualified: _________________ 15,776 16,020 15,926

Qualified Non-Paid: __________________________ 15,779 16,020 15,926

Qualified Paid:______________________________ - - -

Post Expire Copies included in Paid Circulation:___ ***NC ***NC ***NC

Average Annual Order Price:___________________ ***NC ***NC ***NC

*NOTE: The audited average qualified circulation for January-June 2004 = 16,073. The
unaudited average qualified circulation for July-December 2004 = 15,966. Yielding an
average qualified circulation of 16,020.  With each successive year, new data will be
added until five years of data is displayed.
**2005 data is unaudited.
***NC = None Claimed.

10. PAID CIRCULATION DATA
***NC Average Annual Subscription Order Price for the Period Required

(includes promotional incentive value, if any)

12 Issues Per Year

***NC All Single Copy Sales Prices for the Period

***NC Renewal Rate of Paid Subscribers (Optional)

PUBLISHER’S AFFIDAVIT

Date signed July 29, 2005

State California

County Orlinda

Received by BPA Worldwide July 29, 2005

Type PJ

ID Number S362P0J5

We hereby make oath and say that all data set forth in this statement are true.

David Anderson,Publisher

Matthew McCulley, Circulation Director

(At least one of the above signatures must be that of an officer of the publishing company or its
authorized representative.)

IMPORTANT NOTE:

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

AVERAGE NON-QUALIFIED CIRCULATION
NON-QUALIFIED

Not Included Elsewhere Copies

Other Paid Circulation____________ 6

Advertiser and Agency ___________ 146

Rotated or Occasional ___________ -

Allocated for Trade Shows
  and Conventions ______________ 430

All Other_______________________ 995

TOTAL 1,577
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